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A good product sells itself. But only if the world has heard of it. For this reason, business promotion is
absolutely necessary. Let's review some of the methods you can apply to "advertise" when you're on the
go.

1. Facebook Page
Considering Facebook's social network has captured the globe - and almost the whole of the internet you can hardly tell yourself that you have an online presence if you do not have a presence on the platform
created by Zuckerberg.
A business page can help you reach a large audience, but keep in mind a few things - communication must
be friendly, images must be successful, and texts must have a strong impact. Keeping these rules in mind,
people will react to your posts, and that will also drive other people's newsfeeds.
In addition to this organic traffic, you could, with a minimal investment, also get to more people using the
paid promotion options.

2. SEO
SEO comes from Search Engine Optimization, that is, optimizing a website and its content for search
engines. The more your site is optimized, the more chance it will appear among the first results when
someone does a search.
Why is this important? Because 64% of the clicks people make in Google are on the first 4 results. Only
1% of people arrive on the second results page.
A well-designed SEO strategy and a well-optimized site can bring you to the perspective of potential
customers and can help you strengthen your brand.

3. Communication with the media
Do you want to promote to a large audience at once? Talk to us! I mean, with the press. Presenting to a
journalist your business is like presenting it to a potential investor. And if you know how to do it well, the
benefits can be considerable.
You can reach an audience that you do not reach otherwise (at least not without money), can help you
with SEO and can make your parents proud. Learn to pitch your business in front of a journalist with every
opportunity.
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